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THE CAMPAIGN IN DETAILTHE CAMPAIGN IN DETAIL
WEEK ACT I V I T Y DATE S

1 Brand Awareness

2 Brand Awareness

3 Earlybird Bonus

4 Main Of  f  er

5 Last Chance Offer

OFFER EXP LANAT ION

Brand Awareness

Earlybird Bonus

Last Chance Offer

DATES: 

OFFER
How are you getting dancers into your Summer Camp? Explain the offer in detail including any terms & conditions

Examples of brand awareness: Videos on social, blog post, FB lives daily. The idea to build trust, 
credibility and likeability with potential customers that don’t know anything about you.
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PLACEMENTS & BUDGET

PLACEMENTS OPTIONS

PARENT STUDENT

Age Range
Gender

Relationship Status
Occupation

Salary
Hobbies & Other Interests

Media Consumed & Groups Apart of
Dream for their Child - Be a Professional Performer
Fears - Why not Support their Child - Low in Funds, 

No Time, Can’t See Value in Dance

Age
Gender

Where they Live
What School they go to and  

their Year Level
Interests & Other Hobbies

Dreams - Why are they coming to your Studio?  
Fitness, Social, Professional?

Fears - What’s stopping them? - Parent Support, Finances, 
Bullying, Lack of time

OFFER P LACEMENTS BUDGET

Brand Awareness Facebook Ads & Instagram Ads $ 

 Earlybird Bonus Facebook Ads & Instagram Ads $ 

Main Facebook Ads, Instagram Ads and Google Adwords (Remarketing) $ 

Last Chance Offer Facebook Ads, Instagram Ads and Google Adwords (Remarketing) $ 

TOTAL $ 

A Frames (In And Around The Studio)
Affiliates/Partners
Blogging (On Your Website And Guest 
Websites)
Business Cards (With An Offer)
Cafe Cards - (Offer On A Loyalty Card)
Community Events
(Demonstration And Promotion Table)
Database Marketing (Buying Databases)
Direct Mail (Letters)
Expos And Trade Shows
Facebook Advertising (Video, Picture, 
Carousel And Remarketing)
Facebook Groups
Flyer Or Postcard Drop

(Houses, Local Stores, Train Or Bus 
Station)
Google Adwords
Lead Box
Local Blog Pr
Local School Newsletter
Merchandise (Shirts)
Networking (Meet Up, Local Business 
Dinners)
Online Banners (Local Business 
Websites)
Online Directories (Yelp, Local, Child 
Activities)
Posters (Local Stores Or In Studio, 
Bathrooms)

Shopping Centre/Mall Demonstrations

Signature Outside And Inside Of Studio

Social Media (Facebook Page, 

Instagram, Pinterest)

Sponsorships And Donations (Schools 

And Sports Teams)

Step & Repeat

Stickers

Strategic Partnerships

Vehicle Wrap

Webinar

Website

Youtube
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	Text Field 45: 
	Page 2: Post an image or video you are most proud of.  Ask followers to do the same!

	Text Field 46: 
	Page 2: Share a list of social media groups or pages that may be useful to your followers

	Text Field 47: 
	Page 2: Share some news about the dance industry or something that impacts it

	Text Field 48: 
	Page 2: Post a poll about something in your studio to show followers you value their opinions

	Text Field 49: 
	Page 2: Share an empowering quote and what it means to you.

	Text Field 50: 
	Page 2: Give a "sneak peek" of an upcoming class or product

	Text Field 51: 
	Page 2: Link to a recent article on your blog or  a relevant blog

	Text Field 52: 
	Page 2: Ask followers to share their favorite piece of advice and share yours in the comments

	Text Field 53: 
	Page 2: Post about a popular dance.  Ask followers if they agree/disagree

	Text Field 54: 
	Page 2: Create and share a Top 5 List: Must Have Items for Your Dance Bag

	Text Field 55: 
	Page 2: Make a meme by pairing a dance related word of phrase with a memorable image

	Text Field 56: 
	Page 2: Ask followers how they wind down after a long day

	Text Field 57: 
	Page 2: Have followers fill in the blanks.  "I refuse to_____ if/when_____"

	Text Field 58: 
	Page 2: Post an inspirational quote that goes along with your core values

	Text Field 59: 
	Page 2: Highlight one the ways your studio is different from your competition

	Text Field 60: 
	Page 2: Spotlight a team member.  Share 3 ways the persons skills benefit your students

	Text Field 61: 
	Page 2: Ask a trivia question about your studio or the dance industry

	Text Field 62: 
	Page 2: Spotlight a class.  Have them demonstrate a skill they are working on

	Text Field 63: 
	Page 2: Trip down memory lane: Post a throwback photo or video

	Text Field 64: 
	Page 2: Share a behind the scenes image from a performance

	Text Field 65: 
	Page 2: Ask, "What was the most helpful thing you learned today?"

	Text Field 66: 
	Page 2: Ask or create a poll "What is your favorite dance movie?"

	Text Field 67: 
	Page 2: Get outside, take a picture in nature and tag us!

	Text Field 68: 
	Page 2: Student Spotlight: Video of students saying what they love about your studio

	Text Field 69: 
	Page 2: Ask followers: "what song always makes you feel like dancing?"

	Text Field 70: 
	Page 2: Follow Friday- Ask followers to tag a local business they think you should follow

	Text Field 71: 
	Page 2: Stretch it Out- Challenge followers to post pics of their stretching routine

	Text Field 72: 
	Page 2: Self Care Sunday- Ask followers their favorite form of self care

	Text Field 73: 
	Page 2: Post a photo of students having fun outside of class (lobby, events, etc)

	Text Field 74: 
	Page 2: Reflection Post: ask followers to share their biggest win over the last month
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	Page 2: 

	Text Field 77: 
	Page 2: 

	Text Field 78: 
	Page 2: 

	Text Field 79: 
	Page 2: 

	Text Field 1031: 
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